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Magazine Specifications/Overview  
 
Format:  Digital, can be viewed in Web browser or downloaded as a PDF 

Page Length:  varies from issue to issue 

Frequency:  Bi-monthly. Each new issue goes live the first week of January, March, M ay, July, 

September and November with a projected target publication date of the fifth of these months . 

Editorial Content: Written by theWAHMmagazine contributing writers/columnists and by 

freelance writers. We accept submissions from freelance writers, who can access guidelines at 

www.thewahmmagazine.com/ Submission_Guidelines.html .   

Circulation:  Data still being collected, but at least 100 new subscribers are anticipated before 

the second issue goes live. This number is expected to grow as word-of-mouth and press 

coverage increase. 

Reader demographics:  Data still being collected. 

Advertising:  available on the Web site and in the magazine. Magazine ads include links to 

advertiserôs Web sites and information. 

ISSN: 1940 -316X  (issued by the Library of Congress October 2007) 

Subscription Cost:  $24/year.  

Cost per issue: $5.50 

 

Description , Platform , Mission  
 

TheWAHMmagazine  is a content-driven, bi -monthly, digital  subscription magazine devoted to 

the issues of being a work-at-home parent. It is geared to both women and men as well as to any 

member of the work-at-home community including home -based business owners, freelancers 

and telecommuters.  

 

TheWAHMmagazine is for those who currently are or have been full-time or part -time work -at-

home-parents, and for those who may be considering telecommuting or doing other work from 

home as their primary or secondary business. It is designed to disseminate useful information  

about the "whole enchilada" of being a work-at-home parent. Unlike other WAHM -targeted 

Web sites, newsletters, e-zines and magazines, it is not solely devoted to the business of being 

work -at-home parents, but instead encompasses all of the aspects of being a work-at-home 

parent from business issues to parenting, to personal and professional relationships, health and 

fitness, time management and more. 

  

TheWAHMmagazine  has a sleek, clean design and its content is of a high level from 

contributing and freel ance writers. The content appears as a flip-page styled program, where 

subscribers will have the virtual experience of reading a physical magazine. A digital magazine, 

it is available on-line only, via subscription, with full magazine content maintained on  a 

password-protected site. Portions of the magazine are available on-line for free, in samples of 

the current issue, but in order to read the full content, one must be a registered subscriber. The 

premiere issue launched on January 5, 2008. New issues of the magazine "go live" the first week 

http://www.thewahmmagazine.com/Submission_Guidelines.html
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of each month in which it runs. The ISSN was applied for at the end of September, 2007 and was 

granted October 4, 2007.  

 

Our mission and goal are to push the envelope in presenting information for work -at-home 

parents and in magazine publication. By having our content on-line, we reduce printing costs 

and save paper, which is both economically friendly to the magazine and environmentally 

friendly to the planet. (We do not anticipate going to a print version, unless it could be 

guaranteed that print production would be sustainable, e.g.. use recycled paper and vegetable-

based inks.) By being available digitally, theWAHMmagazin e offers subscribers a little less 

clutter in their mailboxes at their physical addresses, still giving them the opportunity to print or 

save content that they find most useful.  

 

Editorial D epartments and Content  
 

Feature Sections  
 
¶ Voices  ð a featured interview with a work -at-home parent, ideally a well-recognized 

figure who has achieved success as a work-at-home parent 

¶ The Nitty -Gritty  ð a section devoted to work-at-home business issues including a 

column by Thursday Bram 

¶ Parenting  ð from being a work-at-home parent with babies and toddlers to 'tweens and 

teens and beyond  including a column by Julie Fletcher  

¶ Relationships  ð those with significant others/partners, business partners and 

associates, and friends and family beyond what would be covered in parenting , including a 

column by Nancy LaFever, who also contributes for My Time 

¶ My Time  ð a section devoted to relaxation, rejuvenation and personal time 

¶ Health and Fitness  ð a column by Craig Pepin-Donat, International Health & Fitness 

expert, and author of the Big, Fat Health and Fitness Lie (Waterside 2007)  

¶ Humor Column ða column by Amy Mullis, the ñNew Erma Bombeck.ò 

¶ Stories from the Trenches  ð a section devoted to creative non-fiction and fiction that 

relates to being a work-at-home parent. 

¶ Off the Bea ten Path ð a column by Dawn Allcot about new, different and unusual work -

at-home professionals or companies. 

 

Other Sections  
 

¶ Editor's Note  

¶ Letters to the Editor section (Mail Bag)  

¶ Grab Bag ðan area for work-at-home parenting issues that are relevant, but may not fit 

into one of our department features section  
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¶ Resources  

¶ Opportunities  

¶ Classified advertising  

¶ Premium advertising  

 

As an evolving and continual work-in-progress, relevant content areas will be added and those 

that do not work, revised, restructured or omitted as the magazine grows and through 

subscriber feedback. We also anticipate adding a section specifically devoted to being a WAHD. 
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2008 Public Editorial Calendar  (Table)  
 

2008 

Publication 

Year  

Issue 1 Issue 2 Issue 3 Issue 4 Issue  Issue 6 

Issue 
Vol. 1, no 1. 

Jan./Feb. 2008 

Vol. 1, no. 2. 

Mar./April 2008 

Vol. 1, no. 3 

May/June 2008 

Vol. 1, no. 4 

July/Aug. 2008 

Vol. 1, no. 5 

Sep./Oct. 2008 

Vol. 1, no. 6 

Nov./Dec. 2008 

 

Overarching 

Theme(s)  

 

Premiere Issue: 

òThe Big 

Revealó 

CLOSED& 

PUBLISHED 

 

The Planning Ahead 

Issue 

 

CLOSED/PUBLISHED 

 

The Go Play/Fresh Air 

Issue 

 

CLOSED/PUBLISHED 

 

The Education &  

Back-to-School 

Issue 

 

The Health 

Watch Issue 

 

Holiday 2008: 

Generations and 

Traditions 

 

Topics 

 

 

ISSUE CLOSED 

 

Á Retirement 

planning for the 

work-at-home 

parent 

Á College savings 

Á Keys to  starting 

a home-based 

business, 

Á Are you cut out 

for it?  

Á How life changes 

when you 

become a WAH 

parent: bringing 

baby on board. 

Á Business and 

Learningõs WAH 

Spring Expo 

Preview 

 

Á Family 

businesses 

Á Spring fever & 

summer fun 

Á Staying 

motivated and 

keeping  the 

business going 

when your kids 

are on vacation.   

Á Keeping a 

professional 

fence around 

your office and 

business during 

summer vacation 

Á Spring cleaning 

for the mind, 

body, and 

attitude as well 

as for the house. 

Á Safe, ecological, 

Memorial Day, 

Independence 

Day and family 

vacation  

Á Spotlight: 

Business and 

Learningõs 

Spring WAH Expo 

Á Motherõs Day 

Fatherõs Day 

 

Á WAH 

parenting & 

Spec. needs. 

& LDs 

Á Homeschoolin

g 

Á Prepping for 

college, pre-

school, 

kindergarten 

Á Regaining 

your business 

flow when the 

kids are in 

school 

Á Regrouping 

and Managing 

Schedules 

Á Spotlight: 

Election õ08  

 

Á Business 

health 

check 

Á Mental 

health 

Á Spiritual 

health 

Á Relationshi

p health 

Á Physical 

health 

Á Breast 

Cancer 

Awareness 

month: for 

women and 

men. 

Á Oct  1-7 is 

Natõl Work-

at-home  

week 

Á Special: 

preview of 

the 

Business & 

Learningõs 

WAH Fall 

Expo 

Á Spotlight: 

TBD 

 

 

Á Making gifts 

with kids. 

Generations: 

making 

memories at 

special 

times like 

holidays. 

Á Recipes and 

cooking 

ahead for 

the other 

parts of the 

month 

Á Scheduling 

your time 

Á Getting your 

business 

under 

control, so 

you can relax 

from 

Thanksgiving 

to New 

Year's. 

Á Winter 

holiday fun 

Á Spotlight: 

TBD 

 

Distribution  

Target Date 

January 5, 

2008 
March 5, 2008 May 5, 2008 July 5, 2008 

September 5, 

2008 

November 5, 

2008 

 
Note: Subject to change. Information is updated regularly.  Last Update: 05.08.08  
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List of 2008 Distribution Dates  
 

(See table in appendix for comprehensive list of dates and deadlines for each issue.) 

 

TheWAHMmagazine is distributed (set to go live) the first week of its publication months. The 

target distribution dates will occur on +/ - two days the following dates: 

 

Saturday, January 5, 2008 (issue closed and produced) 

Wednesday, March 5, 2008 (issue closed and produced) 

Monday, May 5, 2008 (issue closed and produced May 8, 2008) 

Saturday, July 5, 2008 

Friday, September 5, 2008 

Wednesday, November 5, 2008 

Products & Services  
 

Primary product:  digital magazine (theWAHMmagazine ). A content-driven digital resource 

for work -at-home parents in a traditional magazine format that is only accessible and published 

on the Internet. Subscriber services for a one-year subscription include full access to the 

magazine, the ability to download and save articles from archived issues as PDFs.  

 

Forum:  Available to entire community, with a special section for subscribers to discuss and 

comment on articles with one another and with contributing writers  

 

theWAHMmagazine Editorôs Blo g:  (www.thewahmmagazine.net/blog ) is where additional 

content is provided between issues. Blog posts are not limited to the editor-in-chief only, but 

may also include posts from theWAHMmagazineôs regular columnists about topics broached in 

or tangent to articles in each magazine edition and other issues that are relevant to work-at-

home parenting and the various feature departments in the magazine. 

 

Podcasts and Webinars:  Additional subscriber benefit that w ill occur in conjunction with 

magazine issues and between issues 

 

theWAHMmagazine e -Newsletter : an opt-in newsletter delivered ten times per year: 

monthly March through October, and double -issues January/February and 

November/December. The e-Newsletter is available to subscribers and non-subscribers and is 

delivered on the fifteenth of the corresponding publication month.  

 

theWAHMmagazine Gear:  As of March 2008, theWAHMmagazine started offering such 

gear as coffee mugs, mensô and womensô t-shirts and mouse pads with the magazine logo on 

them through zazzle.com.  

http://www.thewahmmagazine.net/blog
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History  
 

In the summer of 2007, Editor -in-Chief, Erika-Marie S. Geiss developed theWAHMmagazine as 

a way to offer a cost-effective, unified, content -driven resource for parents who work at home. A 

WAHM herself, Geiss founded Red Pencil Editing Services in 2001 long before she became a 

parent, but when she and her husband decided to start a family, they both decided that with an 

already thriving on -line business, and one in which she could work from home, that the work-at-

home-parenting lifestyle was one they would adopt.  

 

When their son was a little under a year old, Geiss' husband wanted to be able to spend more 

quality time with the family as well as give his wife a chance to be able to be more productive in 

her business. He was insistent on pursuing telecommuting part-time, as he saw the added value 

that doing so offered the family, and investigated telecommuting options with his employer, 

only to be told that it was something that only women did. His plan to change his schedule so 

that he was physically at the office three days a week, telecommuted one day a week and had the 

fifth day off was final ly approved by management and human resources at his company. During 

his fight for the same options available to women with children in his company, Mr. Geiss had 

no guidance, no resources and no forum within which to find answers, although he did a great 

job at finding them and following through.  

 

It was out of her husband's struggle that Erika saw a need for a more complete resource for all 

work -at-home parents, not just WAHMs and not just those parents who work from home full -

time in a home-based business. An established writer and editor herself with extensive 

knowledge of the publication process and a desire to create a magazine with an impact that was 

also environmentally responsible, Erika Geiss embarked upon turning a family issue into a 

resource that could benefit a wide audience. And thus, theWAHMmagazine  was born. Using 

personal capital and making theWAHMmagazine a subsidiary of Red Pencil Editing Services, 

LLC she started the background research, marketing and PR plan, along with designing the 

main Web site and the subscriber's portal. Geiss called in a design consultant with whom she 

had worked before on a previous project, enlisted two of the freelance editors from the Red 

Pencil Editing Services team as well as Craig Pepin-Donat, international health and fitness 

expert and author of The Big, Fat Health and Fitness Lie  (Watershed 2007). 

 

Networking has its rewards as Geiss learned around the water cooler at Absolute Write (AW). 

Interest in the magazine and excitement about the venture led to collaborations with several of 

other AW members who have become part of the theWAHMmagazineôs key leadership team. 

ñWe have a great team in place, with lots of energy, excitement, passion and driveðall of the 

elements necessary to help turn a dream into a reality,ò says Geiss.  
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Leadership  and Key Staff  Bios  

Erika -Marie S. Geiss  
Founder, theWAHMmagazine  
Editor -in -Chief/Web Mistress  
 
Geiss is a work-at-home-mom, a published author, freelance 
writer and editor. She is the owner of Red Pencil Editing 
Services, LLC of which theWAHMmagazine is a subsidiary. 
Geiss has a bachelor's degree in developmental psychology 
from Brandeis University and a master's degree in art and 
architectural history from Tufts University. She has been 
involved in publications for over ten years and has worked 
on projects from museum exhibition catalogs to magazines 
to writing and editing non -fiction books. Geiss has held 

fellowships at the Museum of Fine Arts, Boston (MFA) as a Barbara Fish Lee and Muriel G. S. 
Lewis Fellow in the Dept. of the Art of Europe. As a Fellow, she worked on several exhibitions 
including Monet in the Twentieth Century, Van Gogh: Face to F ace, and Monet, Renoir and the 
Impressionist Landscape . 
 
Prior to leaving the MFA in 2000 to become the Director of Education at the Rose Art Museum 
at Brandeis University (her undergraduate alma mater), she was a contributing author in the 
exhibition cata log for the North American tour of Monet, Renoir and the Impressionist 
Landscape (National Gallery of Canada, Ottawa, the Virginia Museum of Fine Arts, Richmond 
and the Museum of Fine Arts, Houston).  Geiss was also a visiting instructor in the Fine Arts 
Department at the University of New Hampshire, Durham.  
 
Shortly after moving to Michigan in 2003, she joined the curatorial staff at Detroit's Charles H. 
Wright Museum of African American History where she worked as the curatorial liaison for the 
museum's renewed main, permanent exhibition And Still We Rise: A Journey through African 
American History . (She left the Wright Museum in July 2005 at the conclusion of her project.)  
 
In 2004, she wrote The Passion of Christ (Publications International, Ltd.). In a ddition to art 
historical topics Ms. Geiss writes about current events, energy issues, parenting and WAHM 
issues. Her work has appeared in Inkwell Newswatch , Speak to Me and World Energy Monthly 
Review and The News Herald. In late 2006 she joined the edito rial staff at Loomis Publications 
as a copy editor for World Energy Magazine and World Energy Monthly Review.  Geiss is also 
contributing blogger at babiesonline.com the author of the forthcoming publication The Right 
Words for Any Occasion  (Publications I nternational, fall 2008). Geiss is also a member of the 
Association of Art Editors, the International Womenôs Writing Guild, the Womenôs eCommerce 
Association International, was a commissioner on the City of Taylorôs Master Plan Steering 
Committee and sits on the Friends of the Arts/ Taylor Cultural Arts Commission.  
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Editorial & Columnists  
 

Dawn Allcot  
C0lumnist /Contributing Editor  

Dawn Allcot works at home as a freelance writer, editor and 
marketing consultant. A diverse and prolific journalist, 
essayist, poet and blogger, she is a frequent contributor to 
publications and web sites such as Absolute Write, Sound & 
Communications, Paintball Sports Magazine, Church 
Production Magazine and Club Business International.   

Paintball, health & fitness, home-based businesses and 
audiovisual technology are just a few of her niche markets. 

Covering such a wide range fields keeps her from getting bored, while providing constant growth 
and educational opportunities. And, hey, it pays the bills, too.   

Dawn is the editor-in-chief of RECON, the Magazine of Woods Paintball and loves the freedom 
working from home gives her to travel to paintball events across the country promoting the 
magazine. Hoping to become a WAHM someday, Dawn lives on Long Island with her husband, 
T.J. and their four cats.  

 

 

Thursday Bram  
Business  Columnist  
 
Thursday Bram is a freelance journalist of over five years 
experience. She focuses primarily on small business and 
personal finance topics. She blogs about the business of 
freelance writing at thursdaybram.com  and has a B.A. in 
Communications. Her mother was a WAHM, and Thursday has 
been unable to convince herself a any real need to work in an 
office. After all, if Mom could do it, why can't she? 

 

 

 

 
 


